
TextBehindImg.com — SEO Audit & 30-Day Growth 
Plan 
Auditor's lens: Senior Google Search engineer. Goal: Maximum organic gain in 30 days, 
white-hat only. Date: June 30, 2026. 
 

 

The one-sentence truth 
You have a working product ranking at average position 7.5 for "text behind image" (15,994 
impressions/quarter) and the entire rest of the cluster also at position 6–8 — which means 
you are stuck at the bottom of page 1 for almost everything, your homepage is your only 
real asset, your blog is empty, you have no backlink program, and you're losing the on-page 
CTR game. Everything below is about pushing that cluster from position ~7 → 3–4 and 
capturing the long-tail you already get impressions for. Nothing here is branding fluff. 
 

 

What the data actually says (GSC, last 3 months) 

Metric Value Verdict 

Total clicks 743 Low for the impression 
volume 

Total impressions 35,200 Real demand exists 

Avg CTR 2.1% Bad — should be 4–6%+ at 
these positions 

Avg position 7 The core problem — page-1 
bottom 

 
Money queries (all on the homepage): 
 

Query Clicks Impressions CTR Position 

text behind 
image 

254 15,994 1.6% 7.5 



Query Clicks Impressions CTR Position 

textbehindimage 90 6,375 1.4% 6.3 

text behind 
image online 

20 399 5.0% 7.5 

text behind 
image online 
free 

18 275 6.5% 7.3 

text behind 
image ai 

11 740 1.5% 8.0 

add text behind 
image 

9 153 5.9% 7.7 

text behind 
photo 

5 207 2.4% 7.6 

image behind 
text 

3 223 1.3% 8.5 

create text 
behind image 

3 203 1.5% 7.9 

behind text 2 291 0.7% 8.0 

 
Read this carefully: "text behind image" alone is 15,994 impressions at 1.6% CTR. The 
expected CTR for position 7–8 is roughly 3–4%. You're getting less than half the clicks your 
own ranking should deliver. That's a pure on-page/SERP-appearance problem you can fix this 
week. Then there's a second, larger prize: moving from 7.5 to 4 roughly triples click share; to 3 
roughly 5×'s it. 
 
Math on the realistic 30-day ceiling: 
 

-​ Fix CTR to position-appropriate ~4% on existing impressions → ~254 → ~640 clicks/qtr 
from the head term alone, no ranking change required. 

-​ Move the cluster from 7.5 → ~4.5 over the month → impressions and CTR both climb; 
realistic blended outcome is 2–3× total clicks (743 → ~1,800–2,200/qtr run-rate) if links 
+ content + CWV all land. 

 
 



Why you're stuck at position 7 (brutally honest) 
1.​ Domain disadvantage you can't change. The query is "text behimage." Your 

competitors are textbehindimage.com, text-behind-image.org, 
textbehindimage.net, .studio — exact-match for the spelled-out phrase. You 
abbreviate to "img." Google gives a small but real relevance nudge to exact-match 
domains for this head term. You cannot out-domain them, so you must out-content, 
out-link, and out-engage them. This is the whole strategy. 
 

2.​ One page doing all the work. Your blog is literally empty ("Welcome to our blog," 41 
words, zero posts). The #1 competitor (text-behind-image.org) ranks partly 
because it has targeted guide posts ("text behind image for Instagram," "…in CapCut," 
"…YouTube thumbnail") dated this month, internally linked from the homepage. You 
have impressions for those exact intents (text behind image instagram-type, 
text behind image youtube, add text behind image) and no page to catch 
them. 
 

3.​ No backlink program. The same competitor is listed on ~12 AI-tool directories 
(findly.tools, dang.ai, saasfame, toolfame, aidirs, fazier, ToolRain, etc.) — visible as 
badge links in their footer. That's cheap, white-hat authority you currently lack. 
 

4.​ Self-inflicted CTR loss. Title is 83 characters and meta description 209 characters — 
both truncate in the SERP, so your snippet is cut off and weaker than it should be. 
 

5.​ Ads above the content on a page fighting for top 3. You load Google AdSense 
(doubleclick, googlesyndication) — which adds layout shift (CLS) and INP/LCP 
cost — on the exact page you need to be lightning-fast and stable to win. Worse, your 
own FAQ says "no advertisements" while the page serves ads — a factual 
contradiction Google's quality systems and users both notice. 
 

6.​ 21 language pages with zero hreflang. You have /de/, /es/, /fr/… /ar/, /hi/, 
etc., all properly translated — but no hreflang anywhere (not in head, not in sitemap) 
and no lastmod in the sitemap. Google can't connect them, may serve the 
wrong-language URL, and may treat them as competing near-duplicates. 

 
 

Technical SEO — findings 
Good (don't touch): 
 

-​ robots.txt clean, allows all, points to sitemap. ✔ 



-​ Canonicals are self-referential and correct. ✔ 
-​ meta robots: index, follow, max-image-preview:large ✔ 
-​ Valid structured data already present: WebSite, WebApplication, HowTo, FAQPage ✔ 

(this is a real asset — most competitors have less) 
-​ Viewport set, lang="en", HTTPS, fast TTFB (~300ms), light HTML, all images have alt 

text. ✔ 
 
Problems, by severity: 
 

# Issue Severity Why it matters 

T1 No hreflang across 
21 language URLs 

High Wrong-language 
results, 
duplicate-content 
risk, wasted 
international demand 

T2 Empty blog indexed 
(41 words) 

High Thin page indexed; 
zero topical authority 
captured 

T3 Title 83 chars / meta 
209 chars truncate 

High Direct CTR loss on 
35K impressions 

T4 AdSense above the 
fold 

Med-High CLS/INP/LCP penalty 
on your one money 
page 

T5 Sitemap has no 
<lastmod> 

Medium Slower recrawl of 
updated pages 

T6 "No advertisements" 
claim is false 

Medium Trust/quality signal; 
easy fix 

T7 Blog posts not in 
sitemap (none exist 
yet) 

Medium Fix when you publish 

 
 



The 30-day plan — prioritized by ROI (highest first) 
Rule: do the zero-ranking-required CTR fixes first (instant), then the content + 
internal links (compounds over the month), then backlinks (lifts the whole 
domain), with CWV + hreflang in parallel. 

TIER 1 — This week. Instant CTR, no ranking change needed. 
1A. Rewrite the title tag (≤60 chars). Lead with the exact head term. 
 
<!-- BEFORE (83 chars, truncates) --> 
 
<title>Free AI Text Behind Image Tool - Create Professional Designs Online | 
TextBehindImg</title> 
 
<!-- AFTER (57 chars) --> 
 
<title>Text Behind Image — Free AI Editor, No Signup</title> 
 
1B. Rewrite the meta description (≤155 chars), front-load the benefit + a CTA verb. 
 
<meta name="description" content="Put text behind any image free in seconds. AI auto-detects 
the subject — no signup, no watermark. Perfect for YouTube thumbnails & Instagram."> 
 
1C. Ship a WebApplication/SoftwareApplication rating + offer block so a price 
("Free") and, if you can legitimately collect them, aggregate ratings show in the SERP. You 
already output WebApplication JSON-LD — extend it: 
 
{ 
 
  "@context": "https://schema.org", 
 
  "@type": "WebApplication", 
 
  "name": "TextBehindImg", 
 
  "applicationCategory": "DesignApplication", 
 
  "operatingSystem": "Web", 
 
  "offers": { "@type": "Offer", "price": "0", "priceCurrency": "USD" }, 
 



  "featureList": ["AI subject detection","No signup","No watermark","Browser-based"] 
 
} 
 

Only add aggregateRating if you have genuine user ratings — fabricated ratings 
are a manual-action risk. White-hat: add a simple thumbs-up/star widget and 
accumulate real ones. 

 
1D. Verify FAQ & HowTo JSON-LD match visible on-page text (Google requires the markup 
to match what users see). You have both — just confirm every Q in the schema exists verbatim 
on the page. 
 
Expected effect of Tier 1: CTR on 35K impressions moves from 2.1% → ~3.5–4%. That's 
roughly +250–350 clicks/quarter run-rate within days of recrawl, before any ranking 
improvement. 
 

 

TIER 2 — Days 2–14. Content that catches the long-tail you already rank 
for. 
Your blog is empty. The competitor's guide posts are why they out-rank you on intent queries. 
Publish 5 focused guides, each 900–1,400 words, each targeting a query you already have 
impressions for, each internally linked from the homepage and to the tool. 
 
Write these in priority order (by existing impression demand): 
 

1.​ "How to Put Text Behind a Subject in a YouTube Thumbnail (Free)" → targets text 
behind image youtube, thumbnail intent. Highest commercial value. 

2.​ "How to Add Text Behind Your Photo for Instagram Stories & Posts" → text 
behind photo, add text behind image. 

3.​ "Text Behind Image in Photoshop vs. a Free AI Tool (Step-by-Step)" → captures the 
"expensive software" comparison query; FAQ already references Photoshop. 

4.​ "Image Behind Text vs. Text Behind Image: What's the Difference?" → image 
behind text (223 impr, pos 8.5 — you're barely ranking; own it). 

5.​ "How to Put Text Behind an Image in CapCut (+ Faster Free Alternative)" → 
mobile/video-editor intent the competitor already monetizes. 

 
Each post must contain: 
 

-​ The exact target query in the H1, first 100 words, and one H2. 
-​ 2–4 real screenshots with keyword-bearing alt text. 
-​ A HowTo JSON-LD block (you already have the pattern). 



-​ A BreadcrumbList JSON-LD. 
-​ A strong internal link to the homepage tool ("create it free here") and to 1–2 sibling 

guides. 
-​ Article schema with datePublished and dateModified. 

 
Then: add a "Guides" section on the homepage linking to all 5 (mirror the competitor's "Popular 
Text-Behind-Image Guides" block). This passes homepage authority to the new posts and builds 
a topical cluster. 
 
Fix the blog index at the same time: real H1 ("Text Behind Image Guides & Tutorials"), intro 
paragraph with the keyword, and the post grid. Add all posts (and the blog index) to the sitemap 
with <lastmod>. 
 

 

TIER 3 — Days 3–21 (run in parallel). Backlinks — the lever that lifts 
position. 
This is the single biggest factor keeping you at 7 instead of 3. The competitor's footer reveals 
their exact white-hat playbook: niche AI-tool & startup directories. Replicate it. These are 
free, legitimate, and indexable. 
 
Submit TextBehindImg to (one per day, ~30 min each): 
 

-​ Product Hunt (you have a PH link already — make sure the listing is live and optimized) 
-​ There's An AI For That (theresanaiforthat.com) 
-​ Futurepedia, Toolify.ai, AItoolsdirectory, Future Tools 
-​ dang.ai, findly.tools, aidirs, saasfame, toolfame, ToolRain, Fazier launch 
-​ AlternativeTo (list as an alternative to Canva / Photoshop for this effect) 
-​ Relevant subreddits & forums only where genuinely useful (e.g., answer a real "how 

do I put text behind a subject" question and link the tool — no spam). 
 
Target: 15–25 directory/citation links in 3 weeks. None are spammy; all are the standard 
white-hat launch circuit. This is the fastest legitimate way to move a low-authority niche domain 
up a few positions. 
 
Also: add the directory badges to your footer (reciprocal, expected in this niche) and reach out 
to 3–5 "best free design tools" listicle authors offering your tool — these editorial links are the 
highest-value ones. 
 

 



TIER 4 — Days 7–21 (parallel). Core Web Vitals & UX. 
Your HTML is light and TTFB is good, so ads are your main CWV liability on the money page. 
 

1.​ Reserve ad slot height to kill CLS: every ad container gets a fixed 
min-height/aspect-ratio so content doesn't jump. 
 
.ad-slot { min-height: 280px; display:block; } /* match the ad unit size */ 
 

2.​ Lazy-load below-the-fold ads and defer the AdSense script so it doesn't block 
LCP/INP: 
 
<script async 
src="https://pagead2.googlesyndication.com/pagead/js/adsbygoogle.js?client=ca-pub-X
XXX" crossorigin="anonymous"></script> 
 
Don't place an ad above or beside the upload/editor — the tool is the LCP element and 
the reason people land. 
 

3.​ Remove the first ad unit above the fold entirely on the homepage. A page trying to 
reach top 3 for a transactional tool query should let users hit the tool instantly. Move ads 
below the editor. 

4.​ Resolve the "no advertisements" contradiction. Either remove that FAQ claim 
(recommended — it's false) or remove the ads. Mismatched claims hurt trust and quality 
scoring. 

5.​ Confirm width/height on all <img> (you have alt text; ensure dimensions are set to 
prevent shift), and loading="lazy" on below-fold images, fetchpriority="high" 
on the LCP/hero image. 

6.​ Run PageSpeed Insights for the live mobile field data and confirm LCP < 2.5s, INP < 
200ms, CLS < 0.1 after the ad changes. 

 
 

TIER 5 — Days 5–20 (parallel). International / hreflang. 
You have 21 translated pages earning nothing because Google can't map them. Add reciprocal 
hreflang to every page in the set (each page lists all alternates + x-default). 
 
<!-- In <head> of EVERY language version, including the English root --> 
 
<link rel="alternate" hreflang="en" href="https://textbehindimg.com/" /> 
 
<link rel="alternate" hreflang="de" href="https://textbehindimg.com/de/text-behind-img/" /> 



 
<link rel="alternate" hreflang="es" href="https://textbehindimg.com/es/text-behind-img/" /> 
 
<link rel="alternate" hreflang="fr" href="https://textbehindimg.com/fr/text-behind-img/" /> 
 
<!-- …all 21 locales… --> 
 
<link rel="alternate" hreflang="x-default" href="https://textbehindimg.com/" /> 
 
Rules: the set must be reciprocal (every page references every other, including itself) and use 
correct codes (zh-cn→zh-Hans, zh-tw→zh-Hant, pt→pt/pt-br as appropriate). Add 
<lastmod> to the sitemap for all of them. This unlocks non-English impressions that currently 
leak. 
 

 

Day-by-day execution calendar 
Week 1 — instant wins + content engine starts 
 

-​ Day 1: Title + meta rewrite (1A/1B). Extend WebApplication schema (1C). Validate 
FAQ/HowTo match (1D). Request indexing in GSC. 

-​ Day 2: Fix blog index page; add <lastmod> to sitemap. Draft + publish Guide #1 
(YouTube thumbnail). Add homepage "Guides" section linking it. 

-​ Day 3: Publish Guide #2 (Instagram). Submit to Product Hunt + There's An AI For That. 
-​ Day 4: Publish Guide #3 (Photoshop comparison). Submit to Futurepedia + Toolify. 
-​ Day 5: Hreflang block built and deployed to all 21 + root (Tier 5). Submit to dang.ai + 

findly.tools. 
-​ Day 6: Publish Guide #4 (image behind text). Submit to Fazier + aidirs. 
-​ Day 7: Publish Guide #5 (CapCut). Run PageSpeed Insights baseline. Submit to 

AlternativeTo. 
 
Week 2 — CWV + links + interlinking 
 

-​ Day 8: Ad changes: reserve slot heights, remove above-fold ad, defer script (Tier 4). 
-​ Day 9: Resolve "no ads" copy; re-test CLS/INP. 
-​ Day 10: Internal-link pass — every guide links to 2 siblings + the tool; homepage links to 

all guides. 
-​ Day 11–12: Submit to saasfame, toolfame, ToolRain, Future Tools, AItoolsdirectory 

(1/day). Add badges to footer. 
-​ Day 13: Outreach to 3 "best free design tools" listicle authors. 
-​ Day 14: GSC check — recrawl status, CTR movement on head term, validate rich 

results. 



 
Week 3 — expand content + finish links 
 

-​ Day 15–17: Publish 2 more guides from the next-tier queries (text behind image 
free, text behind image editor, create text behind image). Keep 
interlinking. 

-​ Day 18–20: Finish remaining directory submissions; 3 more listicle outreaches; submit 
updated sitemap. 

-​ Day 21: Full rich-results + hreflang validation (GSC International Targeting / Rich Results 
Test). 

 
Week 4 — measure, double down, iterate 
 

-​ Day 22–25: In GSC, pull queries that moved into positions 4–8 with rising impressions; 
update those exact pages' titles/H1s/first-paragraph to match the winning query 
precisely. Add an FAQ answer for any new question-style query that appeared. 

-​ Day 26–28: Refresh dateModified on all guides (freshness), add 1–2 internal links 
from the highest-traffic guide to weaker ones. 

-​ Day 29: Re-run PageSpeed; confirm CWV green on mobile. 
-​ Day 30: Compare to Day-0 GSC baseline: total clicks, avg position on the cluster, CTR 

on "text behind image." Decide next month's content from the new striking-distance list. 
 

 

What NOT to do (would waste your 30 days) 
-​ Don't buy links, use PBNs, or fabricate ratings — manual-action risk, kills everything. 
-​ Don't rebrand or chase a new domain — too slow, and you'd lose the position-7 equity 

you have. 
-​ Don't spin up dozens of thin pages — Google's helpful-content systems punish it; 5–7 

genuinely useful guides beat 50 thin ones. 
-​ Don't keep an ad above the editor to chase pennies while losing the ranking that funds 

everything. 

The single highest-ROI action if you only do one thing 
Rewrite the title + meta today and remove the above-the-fold ad. It requires no new content 
and no links, takes an hour, and recovers clicks you're currently leaving on the table across 
35,000 impressions — while making the page faster and more trustworthy for the ranking climb 
everything else drives. 
 

 



Sources 
-​ Live site & Search Console data: textbehindimg.com (GSC Performance, last 3 months) 
-​ Competitor benchmark: text-behind-image.org, textbehindimage.net, 

text-behind-image.com, textbehindimage.studio, Pincel 
 

https://text-behind-image.org/
https://www.textbehindimage.net/
https://text-behind-image.com/
https://www.textbehindimage.studio/
https://pincel.app/tools/text-behind-image
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